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F L A S H  O F  G E NI  U S

Parlez-Vous Innovation? 

Despite the propensity of women to consume magazine content 

via e-reader rather than tablet platforms, iPad editions of Fashion 

& Style brands are among the most innovative in the industry, 

featuring cutting-edge interactive elements and rich media alike. 

Elle and Marie Claire are ahead of the pack, showcasing content 

and featured products through animated covers, tap buttons that 

reveal additional content, as well as interactive quizzes and live 

contests.

Perhaps most impressive are the native e-commerce tools 

showcased in both apps. Elle’s app has a “Buy Now” API 

(powered by ShopStyle) that is naturally integrated within its 

combined swipe and scroll navigation. Marie Claire’s app offers 

users 360-degree views of items with live links to each product’s 

respective storefront.

Elle showcases content by providing 
readers with the opportunity to learn 

more and/or buy with the touch or 
flick of a finger

Marie Claire 
highlights links 
that direct to 
brand sites 
without even 
leaving the app

Marie Claire’s 360° 
view provides 

readers with a closer 
look at each of its 

showcased products

+
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Live Your Best App 

O, The Oprah Magazine does a commendable job 

of leveraging both design and technology on its 

iPad app. Tapping the cover of the poetry-themed 

April issue launches an embedded video of Oprah reading a 

selection from the collected works of Langston Hughes. Keeping 

with the theme, there is an issue-specific interactive poetry 

game that enables users to create poems and save them to 

their image galleries. Likewise, the “Reading Room” section 

showcases books, allowing users to read excerpts, share via 

email, add content to favorites, and buy the full edition through 

Amazon or Barnes & Noble. Beyond books, featured products 

are effortlessly browseable, easily shared by email, and linked to 

Oprah’s “O List” storefront and other e-commerce sites.

F L A S H  O F  G E NI  U S

Oprah gets closer to her 
readers by inviting them 
to interact with each issue

Browse books, products, 
and recipes; Read and 
share book reviews & 
excerpts; View recipes 
and watch how-to videos; 
all within this app

mailto:info%40L2ThinkTank.com?subject=Inquiry%20-%20Magazine%20Study
http://l2thinktank.com
http://itunes.apple.com/us/app/o-the-oprah-magazine/id431268323?mt=8
http://itunes.apple.com/us/app/o-the-oprah-magazine/id431268323?mt=8
http://itunes.apple.com/us/app/o-the-oprah-magazine/id431268323?mt=8
http://itunes.apple.com/us/app/o-the-oprah-magazine/id431268323?mt=8
http://itunes.apple.com/us/app/o-the-oprah-magazine/id431268323?mt=8
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F L A S H  O F  G E NI  U S

HTML5
DODGING THE APP-ALANCHE

Although many magazine brands are investing heavily in tablet 

apps, others are bypassing the iTunes store and Android 

marketplace altogether, creating both mobile-optimized and 

tablet-optimized sites.

Given that the latter are such a recent phenomenon, the degree 

to which brands have adopted this “pass-through” strategy varies 

considerably. CNNMoney, the parent brand of Fortune and Money 

magazines, has released the beta version of money.cnn.com/

tablet, a scaled-down adaption of the main site designed for 

viewing in landscape mode.17

Another Time, Inc. publication, Sports Illustrated, made waves last 

year with a well-received HTML5 demo that spurred a fresh cycle 

of innovation across the industry. Since then, there have been 

several advancements. This June, Google Labs released Swiffy, 

a free barebones Adobe Flash-to-HTML5 conversion tool.18  

Forbes and Marie Claire have followed this lead, offering HTML5-

powered, tablet-optimized sites that look and behave like iPad-

native apps.19 This platform, pioneered by Onswipe, provides the 

opportunity to recapture subscription revenues lost to Apple and 

mitigates some of the bandwidth, memory, and time demands of 

a permanent application.

17. 	“Will Publishers Choose the Open Web Over Apple’s Walled Garden?” Matthew Ingram, GigaOM, 
	 May 24, 2011.

18.	 “Swiffy: convert SWF files to HTML5,” Gordon Michael, The Official Google Code Blog, June 28, 2011.

19.	 “Onswipe Makes Any News Site Touch-Enabled With HTML5 Magic,” Ryan Singel, Wired: Epicenter, 
	 June 21, 2011.

OLD SCHOOL
CNNMoney’s 

Tablet View Beta— 
provides tile view of 

breaking stories

NEW SCHOOL
Forbes and Marie Claire’s 
tablet-optimized HTML5 sites

mailto:info%40L2ThinkTank.com?subject=Inquiry%20-%20Magazine%20Study
http://l2thinktank.com
http://gigaom.com/2011/05/24/will-publishers-choose-the-open-web-over-apples-walled-garden/
http://gigaom.com/2011/05/24/will-publishers-choose-the-open-web-over-apples-walled-garden/
http://googlecode.blogspot.com/2011/06/swiffy-convert-swf-files-to-html5.html?m=1
http://www.wired.com/epicenter/2011/06/onswipe/
http://www.wired.com/epicenter/2011/06/onswipe/
http://money.cnn.com/tablet/
http://onswipe.com/marieclaire/#!/entry/men-and-relationships-marie-claire,22199
http://onswipe.com/forbes
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SCOTT GALLOWAY
Clinical Professor of Marketing, NYU Stern
Founder, L2

Scott is the founder of L2, a think tank for digital innova-
tion, and Clinical Professor of Marketing at the NYU Stern 
School of Business where he teaches brand strategy and 
digital marketing. Scott is also the founder of Firebrand 
Partners, an operational activist firm that has invested over 
$1 billion in U.S. consumer and media companies.  In 1997, 
he founded Red Envelope, an Internet-based consumer 
gift retailer (2007 revs, $100mm). In 1992, Scott founded 
Prophet, a brand strategy consultancy that employs over 
250 professionals in the United States, Europe, and Asia. 
Scott was elected to the World Economic Forum’s “Global 
Leaders of Tomorrow,” which recognizes 100 individuals 
under age 40 “whose accomplishments have had impact 
on a global level.” 

Scott has served on the board of directors of Eddie Bauer, 
The New York Times Company, Gateway Computer, and 
Berkeley’s Haas School of Business. 

COLIN GILBERT
L2

Colin is a strategic consultant with more than three years of 
experience working at the nexus of the public and private 
sectors. Serving as a principal at the Civitas Group in 
Washington, D.C., he helped lead research, advisory, and 
due-diligence engagements for a range of clients spanning 
technology start-ups, defense contractors, and government 
agencies and specialized in matters pertaining to cloud 
computing, cybersecurity, and online privacy. Colin received 
a B.A. in History from Stanford University and an M.P.A. 
from the London School of Economics. While completing 
his graduate studies abroad, he worked with Accenture to 
construct case material used to demonstrate the versatility 
of the firm’s Public Service Value (PSV) methodology.

MAUREEN MULLEN
L2

Maureen leads L2’s Research and Advisory Practice where 
she helped developed the Digital IQ Index®. She has bench-
marked digital marketing, e-commerce, and social media 
efforts of more than 300 brands across Pharma, Auto, 
Luxury, Specialty Retail, Beauty, and the Public Sector. Mau-
reen also has led digital strategy consulting engagements 
for a variety of Fortune 1000 clients. Before joining L2, Mau-
reen was with Triage Consulting Group and led managed 
care payment review and payment benchmarking projects 
for hospitals, including UCLA Medical Center, UCSF, and 
HCA. Maureen has a B.A. in Human Biology from Stanford 
University and an M.B.A. from NYU Stern.

R. DANIELLE BAILEY
L2

Danielle began her career at The Home Depot, Inc., where 
she led a variety of internal consulting engagements 
focused on supply chain, merchandising, and in-store pro-
cess improvement. She went on to manage the implemen-
tation of award-winning mobile initiatives for several large 
media clients, including The New York Times Company, 
NBC Universal, Disney/ABC, Maxim magazine, and Zagat. 
Danielle has a B.S. in Systems Engineering from the Univer-
sity of Virginia and an M.B.A. from NYU Stern.

CHRISTINE PATTON
Creative Director, L2

Christine is a brand and marketing consultant with more 
than 15 years of experience creating brand identities 
and marketing communications for aspirational and 
luxury brands. As creative director of L2, she leads the 
translation of the L2 brand across all touchpoints, with a 
particular focus on the visual packaging of L2’s research.
She began her career at Cosí, where she developed the 
brand and oversaw its evolution from concept through 
growth to 100 restaurants. Since then she has provided 
creative direction for a wide array of clients, including the 
launch of Kidville and CosmoGIRL! magazine. Christine 
received a B.A. in Economics and Journalism from the  
University of Connecticut and an M.B.A from NYU Stern.

JON WEINBERG
L2

Jon Weinberg began his career as a strategist and 
copywriter at The Moderns, a boutique Manhattan-based 
branding consultancy, where he worked with clients rang-
ing from start-ups to Fortune 1000 corporations. While 
there, he managed digital strategy for both the firm and 
its clients. Jon received an A.B. in Government with a 
secondary in Near Eastern Language and Civilizations 
from Harvard University, where he served as an associate 
editor for the Harvard International Review.

LINDA MATELJAN
L2

Linda began her career as a consultant at DTZ Pieda Man-
agement Consultants in London, where she worked on devel-
opment feasibility projects for leisure and retail real estate 
clients. She went on to manage the investment optimization 
of a $30 million real estate trust, as well as develop brand-
building initiatives for such clients as La Prairie and JPMor-
gan Chase in the United States. Linda has a Bachelor of Fine 
Arts from the University of Western Australia, a BA Hons (1st) 
in Business from the University of Westminster and an MSc in 
Real Estate Investment from the University of Reading. 

JESSICA BRAGA
L2

Jessica, a freelance art director, specializes in identity,  
iconography, event graphics, and invitations. Initially begin-
ning her career in fashion, designing textiles and prints at Elie 
Tahari’s design studio in New York City, she then focused on 
the Elie Tahari brand aesthetic and consistency in design 
across its many developing disciplines. Desiring to explore 
other facets of design, she went on to become the art direc-
tor of a small, prestigious design firm in Chelsea, where she 
focused on event graphics, digital and print collateral, and 
brand aesthetics for companies both large and small. Jes-
sica holds a B.F.A. in Graphic Design, as well as an A.A.S. 
in Illustration, from Rochester Institute of Technology. 

T E A M

mailto:info%40L2ThinkTank.com?subject=Inquiry%20-%20Magazine%20Study
http://l2thinktank.com


L2 is a think tank for digital innovation. 

We are a membership organization that brings together thought leadership 
from academia and industry to drive digital marketing innovation.

Research

Digital IQ Index®: The definitive benchmark for online competence, Digital IQ Index® reports score 

brands against peers on more than 350 quantitative and qualitative data points, diagnosing their 

digital strengths and weaknesses. 

EVENTS 

Forums: Big-picture thinking and game-changing innovations meet education and entertainment. 

The largest gatherings of prestige executives in North America.  

300+ attendees

Clinics: Executive education in a classroom setting with a balance of theory, tactics, and 

case studies.  

60 –120 attendees

Working Lunches: Members-only lunches led by digital thought leaders and academics. 

Topic immersion in a relaxed environment that encourages open discussion. 

12–24 attendees

MBA Mashups: Access and introduction to digital marketing talent from top MBA schools.

consulting 

Advisory Services: L2 works with brands to garner greater return on investment in digital initiatives. 

Advisory work includes Brand Digital Roadmaps, Social Media Strategy, and Site Optimization 

engagements.

MEMBERSHIP 

For membership info and inquiries: membership@L2ThinkTank.com

UPCOMING 2011 EVENTS

  07.28.11  L2 Clinic   Video & Celebrity 

This half-day immersion explores successful strategies to drive 

engagement and brand awareness through the use of online 

video and traditional—and untraditional—celebrities.

 09.09.11  L2 Clinic    China

A full-day clinic devoted to raising brands’ Digital IQs in the 

world’s biggest—and soon-to-be most digitally savvy—

consumer market.

  10.14.11  L2 Clinic   The Social Graph: Pharma

An intensive workshop examining social media’s platforms 

and best practices through a Pharmaceutical industry lens. 

  11.10.11  L2 Forum   Innovation 2011

Called the “TED for marketing,” L2’s third-annual Innovation 

Forum will bring together the highest density of scholars, 

business leaders, startups, and marketing executives in  

North America.

UPCOMING 2011 Research  

  Prestige 100® Reports: 

	 China

  Digital IQ Index® Reports: 

	 Specialty Retail

	 Beauty 

	 Fashion & Leather Goods 

	W atches & Jewelry

  GEN Y AFFLUENTS Reports: 

	 Prestige Brand Ranking



A Think Tank 
    for  DIGITAL INNOVATION

821 Broadway, 2nd Floor 

New York, NY 10003

W:	 L2ThinkTank.com

 E: 	 info@L2ThinkTank.com

© L2 2011 L2ThinkTank.com


